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 Company Name : D2 Communications Inc.

 Date of Establishment: June 1st, 2000

 Capital: 980 million yen

 Shareholders: NTT DoCoMo Inc.   51%

Dentsu Inc. 46%

NTT Ad Inc. 3%

 CEO: Akihisa Fujita

 Board Member of: 

Japan Internet Advertising Association (JIAA)

Mobile Marketing Solution Association (MMSA)

Company Profile
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Market size - Online Marketing Size in Japan

• Mobile ads will grow at 3x previous rate within 5 years.

• Mobile search will grow fastest.

SOURCE: DENTSU COMMUNICATION INSTITUTE INC. As of 2007, 4, 16

Mobile Display

Mobile Search

1.PC and Mobile 2.Mobile only

Million US$ Million US$

Mobile

PC Search

PC Display
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Business Model

• Provide one stop mobile marketing service to customers.

Clients

Agencies

sales

order Media
contractMobile marketing

agency

Solution

Vendors
contract
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Mobile Media Representation

■Mobile Ad-network ■Sample

o Alliances with most major mobile sites

o The largest mobile ad network in Japan

o Reach over 100M Japanese customers
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Mobile Ad Media

■Picture ■Contents tie-up ■Mail■Application

<C LIC K>『とくするﾒﾆｭｰ』では､
[当たる!もらえる!]ﾌ ﾚ゚ｾ ﾝ゙ﾄ情報ｲｯﾊ ｲ゚
今､会員登録をするともれなく
着信ﾒﾛﾃ ｨ゙3曲もらえるﾖ♪ o(̂ ▽ )̂o

<C LIC K>『とくするﾒﾆｭｰ』では､
[当たる!もらえる!]ﾌ ﾚ゚ｾ ﾝ゙ﾄ情報ｲｯﾊ ｲ゚
今､会員登録をするともれなく
着信ﾒﾛﾃ ｨ゙3曲もらえるﾖ♪ o(̂ ▽ )̂o

■Search

• Not only representation, but we also provide rich ad media to clients.
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Contribution to the Industry

■Published Books ■Industry Newspaper

■Mobile Ad Awards

Mobile Marketing

The Mobile Phone Superpower's

Mobile Business Handbook

Practical Series 

/ Cross Media Marketing

Practical Series: Mobile Marketing and Solutions

Practical Series: Mobile Marketing

A Prescription for Mobile Marketing

Illustrated Handbook on i-mode Marketing and Advertising

http://www.d2c.co.jp/profile_media_book_imode
http://www.d2c.co.jp/company_media_book_mpre
http://www.d2c.co.jp/company_media_book_mmarket
http://www.d2c.co.jp/company_media_book_solution
http://www.d2c.co.jp/company_media_book_crossmedia
http://www.d2c.co.jp/company_media_book_k-taitaikoku
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Mobile Ad Awards

• The world's longest-running competition dedicated to mobile advertising, 

first started in Japan by D2C in 2002 and now extended to include entries 

from around the globe. 
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Case of Awards: Nike Japan – Road to be Ronaldinho
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Ad-tech Tokyo

• Fujita, president of D2C, is chosen as advisory board member and will be 

a moderator for the mobile marketing session in the afternoon of Sep 3rd.


