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Company Profile

., Company Name : D2 Communications Inc.
Date of Establishment: June 1st, 2000
Capital: 980 million yen
. Shareholders: NTT DoCoMo Inc. 51%
Dentsu Inc. 46%
NTT Ad Inc. 3%
CEO: Akihisa Fujita
., Board Member of:
Japan Internet Advertising Association (JIAA)
Mobile Marketing Solution Association (MMSA)

5

<

(C) 2009 D2Communications.All Rights Reserved.

ST AE000

P S
s
AU R AR

SRS T D
| : ’

i
xlpé
B

UM RS AR
WL RE-ER
ALY - LT

it
e TR e

s aREs |

gg g?ig:jjg%%ﬂ

E ‘igé 4y

hi

fr [AdSAAsALS
f | PRERRACTERE | BORE) SRTRANE B UREIREE e\

SO | ThRE) R s

(RF ST ABAIRS IR SAuDHL ANbe

TSR (0 | 5 Y (VNS (T—br o S-at AR
R R | SRR AIATEE

WSS pban) | SINTRACREDS |

WAVTTTAREA TRRRTALA S | REESHERREN |3

Sl MR | 50 r.n‘,umn

SEaas

AT .
ixta



Market size - Online Marketing Size in Japan

1.PC and Mobile 2.Mobile only
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SOURCE: DENTSU COMMUNICATION INSTITUTE INC. As of 2007, 4, 16

A Mobile ads will grow at 3x previous rate within 5 years.

é Mobile search will grow fastest.
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Business Model

A Provide one stop mobile marketing service to customers.

Clients

Agencies
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Service Outline
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