Kuanxun Wu — Manag er‘ s "é :

———————— =2

&.
International Business Develop j,,
M

o ———

hMoblle Monday Tokyo July 24, ZOGEJ




Company Profile

® Company Name : D2 Communications Inc.

® Date of Establishment: June 1st, 2000

® Capital: 980 million yen

® Shareholders: NTT DoCoMo Inc. 51%
Dentsu Inc. 46%
NTT Ad Inc. 3%

® CEO: Akihisa Fujita

® Board Member of:

Japan Internet Advertising Association (JIAA)

Mobile Marketing Solution Association (MMSA)

<

(C) 2009 D2Communications.All Rights Reserved.
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Market size - Online Marketing Size in Japan

1.PC and Mobile 2.Mobile only
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SOURCE: DENTSU COMMUNICATION INSTITUTE INC. As of 2007, 4, 16

* Mobile ads will grow at 3x previous rate within 5 years.

§ Mobile search will grow fastest.
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Business Model

* Provide one stop mobile marketing service to customers.

Clients

Agencies
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Service Outline
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Mobile Media Representation

mMobile Ad-network
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o Alliances with most major mobile sites
o The largest mobile ad network in Japan
each over 100M Japanese customers
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Mobile Ad Media

* Not only representation, but we also provide rich ad media to clients.
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Contribution to the Industry

mPublished Books

m|ndustry Newspaper

lllustrated Handb@%ok on i-mode Marketing and Advertising
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http://www.d2c.co.jp/profile_media_book_imode
http://www.d2c.co.jp/company_media_book_mpre
http://www.d2c.co.jp/company_media_book_mmarket
http://www.d2c.co.jp/company_media_book_solution
http://www.d2c.co.jp/company_media_book_crossmedia
http://www.d2c.co.jp/company_media_book_k-taitaikoku

Mobile Ad Awards

« The world's longest-running competition dedicated to mobile advertising,
first started in Japan by D2C in 2002 and now extended to include entries
from around the globe.
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Ad-tech Tokyo

 Fujita, president of D2C, is chosen as advisory board member and will be
a moderator for the mobile marketing session in the afternoon of Sep 3.

.

- email alert sigrrup: Bl mare
THE EVENT FOR
DIGITAL MARKETING enter mrmail address

HOME 2.3 SEPTEMBER 2009 | THE PRINCE PARK TOWER TOKYO
sydney march
paris april
) The ad:tech conference

san francisco aprit Is 100% editorial content.
singapore june Speakers are selected

9 on thelr merit, insight,
chicago sept / leadership and ability

Y to share new research
sept 4
tokyo o and matrics.
B#:iE \
| Y

registration form
conference schedule . .
exhibiting companies seSSIOH detcll return to previous page :<
speakers .
special events
spaonsorsfpartners
hotelftravel

thursday, september 3, 1:30pm - 2:25pm
advisory board

Adding Mobile to the Misx

exhibit or sponsor

lendon sept

MODERATOR:
new york nov Akihisa Fuiita, President, D2 Communications Inc,
shanghai now
beljing nov PANELISTS:

Peter Sondergaard, Senior Wice President, Gartner Research
ad:tech awards

ad:tech podcasts . . L
Qlivier Legrand, General Manager, Asia, The Wall Street Journal Digital Metwork

exhibit at ad:tech
speaking opportunities Hisarmi Oshiba, CEQ, JaM lapan Marketing LLC

tell a friend about ad:tech
press room  contact us Hirohito Ebata, Coca-Colaflapan)Company,Limited
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