Driving Traffic & Monetization
of Mobile Social Media

Jaehong Lee
Chief Operating Officer
Mikle Inc.
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Meet mohile publisher M lde
In September, we introduced AdSense for mobile content 10 promde &
gurriple $olitisn far IRET@a%ING nEvenue fram yaur mabile sdes We
recantly intenigwed Jaghong Lee from Japanese mobile site Mikle to
find out mose aboul his experience with using AdSense for maobile
condent

Currently, Mikle's bullatin boards attract over & millkon unique nEitoss
gach monih. VWiih user |]|]r|-'r.'||o;] comant ranging from enledanment
1o nutriion, Jaehm:g had bagn Il:-cuh:liz] for @ mamgnahle way 10
monetize Mikla's mobile pages, He found his answer when he began
using AdSensea for mobile content this year

Jaehong highlights the performance and corvenience of AdSense for
mohile confent, #laling fhat “the ||1'lrfurr|'|ar|l;l5 of AdSengs has been
way better than our expectations. Moraovers, the featunes for
managing ad peformance are easier and more cormenient than other
ads senricas. it saves & lof of effod for us m managing and monitonng
ads.”

With features such as editonal review and the Comp#litee Ad Filter,
AdSense for mobile confent has saved Mikle substantial ime. Jaehong explaing, “We hire
people 1o check all messages and comments posted on our site. The cost of this work was
significant.  AdSense for mobile contend’s greal perdormance lets us be free of & lot of work
fram managing ad pedormance. We now have fem profitability and can concentrate our
resourcas on the efforts of serice developrment and apération improwémants.”

To leam more, please vist our new AdSense for mobile conlent page




Agenda

About Mikle Inc.

Mobile Social Media “Mikle”

Best Practices for Mobile AdSense
Stats of Mobile AdSense



Our Mission

 to leverage people's knowledge and
enable people to find and share useful
iInformation.



Services

e E-mansion.co.jp
— No.1 “mansion” social ) e o
media in Japan L EEes, B

— 640,402 UV / month EE B 7 s

— 18 million PV / month W
— Started in 2001 as a e g

— Started to use AdSense In
April 2004

— The only place where you
can find transparent info - B R, Hao
about “mansion” AL B L

......




Services

 FeedWind.com =

— Easy to create and g __
customize your own widget e p—
based on any RSS format (- m—
including blog, podcast and "~ = '
video -

— Just copy & paste to embed =
on your web page E .

— Impression on partner site : B OEN =

40 million impression /
month



Mobile Social Media “Mikle”



Overview

Started in Nov
2005

Monthly PV:
129,093,881 PV

Monthly UV:
2,364,834 UV

15 Categories




Demographic Data

m10 @20 (030 040+

22.9%

13.9%




Demographic Data (G

[0 Male B Female




Features

e 11D/ 1 Devices

— Need to authenticate using device 1D
whenever you make action (navigate, post,
delete button)

— If you get penalty, you can’t use “Mikle”
during certain period based on the frequency
of abuse.



Features

e Content review & report
by users

— Most Inappropriate
contents are deleted
automatically based on
users participation and
filtering algorithm.

— Reviewed by operators
daily basis.

1l
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Highly Ranked in Googl

No.1 in “bbs” SERP No.1 in “mikle” SERP No0.3 in “pregnancy” SERP




r Top 10 keyword from search engine'"ﬁ%"-‘
traffic avarch 2008)

. 18R HR (bbs) 2.40%

. 27JL (mikle) 1.10%

. IZB& (tactic of games) 0.90%
. BE9R (pregnancy) 0.70%

. L (free) 0.50%

7&D7T= (ring tone) 0.40%

. EHIEST=TJL (free ring tone) 0.30%
2?&'/*)[/ (2 channel) 0.20%

0.Z25Z (love) 0.20%

1
2
3
4
5. #4XI vk (diet) 0.50%
6
4
8
Q.
1



The Longest Tall
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Why do we use Mobile AdSense?

* Policy
— Relevancy
— Neutrality

« Simple & Easy (Efficiency)
—to iImplement
— 10 manage

 Performance (Revenue)



What we do with Mobile

e Tags in limited display area for relevancy




What we do with Mobile

* Clickable tags to Search Result Page
— CTR: 6 times higher than content page




Stats of Mobile AdSense



Top CTR Categories

music keitai gourmet lifestyle entertainment diet game

Category

Ring tone ads in music & keitai categories are definitely the highest CTR ads




Top CPC Categories

travel family diet love story friends lifestyle

Category




Top eCPM Categories

music travel diet gourmet keitai lifestyle chat

Category




What's Next?

Footer & Double Unit
Graphic Ads

Mobile AdSense for imode
Placement Ads

National Clients

Analytics for Mobile Media
Global Expansion



Thank you

Jaehong Lee
Mail: lee@mikle.co.jp
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