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// Who We Are 
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// Our Groups 

By 1992, McCann Erickson had grown to become the world's largest 
agency network. But we recognized that evolving market trends required 
new ways of doing business and decided to meet those changes head on. 
Thus, in 1997, McCann Worldgroup was born.  

To better serve our clients, McCann Worldgroup was established as seven 
different companies that deliver skills strategically essential to our clients' 
growth. Today these best-in-class companies form the world's leading 
marketing solutions network. The combined talents and global reach of 
our Worldgroup companies allows us to offer our clients tailored 
solutions that aim to transform their brands and grow their businesses. 
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// About Us 

Our mission is to help our clients build their brands by conceiving, creating, and delivering measured 
programs and platforms that come together at the intersection of creativity and technology to attract, 
engage, acquire, and retain customers. We provide overall digital marketing solutions such as royalty 
programs (CRM), strategic proposals and operations in Social Media, development of brand 
sites/campaign sites, and deep analysis of customer date/traffic data. 

 

In Japan, MRM Worldwide evolved out of McCann Direct, which was established in 1979 as a division of 
McCann Erickson. MRM Worldwide was launched on April 1, 2002 and is now a legal entity under 
McCann Worldgroup. 
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// Our Offices 

Representing a global network of more than 2,000 employees spread across 34 offices in 25 

countries, MRM is one of the top five digital and direct agencies in the world.  
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// We Believe... 

Ideas power everything 

We are better together 

Complexity is manageable 

We’ll figure it out 

It only counts if we deliver 

Technology is magic 
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// People first 

Understanding the core emotional and rational drivers behind Brand Loyalty 

Mindset Dataset 
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// Our Groups 

“The best way to predict the future 
is to invent it.” 
             Alan Curtis Kay  
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